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Goonj is a non-governmental
organization founded in 1999 by Anshu
Gupta. It is currently active in parts of
23 states. The organization undertakes
disaster relief, humanitarian aid and
community development. The motive of

Goonj is “A voice, an effort”.

“Goonj aims to build an equitable
relationship of strength, sustenance
and dignity between the cities and
villages.” Goonj uses under-utilized
urban material as a tool to develop the
rural India. The organization believes
clothing to be the basic vyet
unaddressed need.

Goonj has made its impact on:-

i) Disaster relief and rehabilitation, ii)
Water, iii) Health, iv)Education

v) Livelihood, vi) Sanitation, vii)
Environment, viii) Access &
infrastructure

With the help of Goonj communities
have built huge bamboo bridges, dug
up well, development small irrigation
canals, have built drainage systems,
built village schools and have taken up
massive exercises of repairing roads,
developing water harvesting systems
to cleaning up water bodies. All these
works are done but by making people
understand  their own community
power by giving old useable materials

as rewards.
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They have been cultivating a culture of
mindful giving in urban India for the past 19
years. They amass vast stocks of everyday
clothing to

necessities, ranging from

medicines that would otherwise be

discarded.

Every year, Goonj processes thousands of
tons of urban waste to support 3000+
development activities in rural India.
People use the clothes as motivation to
build bridges, dig wells, repair roads, and
engage in other community-building
activities.

The organization raises funds (apart from
individual donations and funding from
funding agencies) by self-generated
income like:

a) Sell old newspaper

b) School bag making

c) Sell of products from recycled materials
d) One rupee one cloth

The work that Goonj does brings attention
to essential but often ignored needs of
people. Goonj is a mass movement
connecting people in the cities and villages
of India as equal stakeholders.

e
b

GOONJ.. a voice, an effort
Www.goonj.org
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Dove is a well-known brand for its gentle
and pampering products, as well as its
numerous models. In 2006, the Dove real
beauty campaign was introduced. Dove
is a trailblazer when it comes to altering
women's beauty standards. They feel
that the mediq,
significant persons in women's lives are

society, and other
imposing unattainable beauty standards
on women. To show their key objectives
as a business, Dove uses actual women
their
advertising. Their primary goal would be

instead of supermodels in

to assist women in gaining confidence
their
Women are

and embracing inherent

attractiveness. always
critiquing their appearances, and Dove
hopes to put women at ease when it
comes to self-criticism. In regard to a
Dove campaign, they discovered that
women are critical of their looks and
that they emphasize qualities that others
overlook.

The three-minute commercial, (you're
more beautiful than you think) which was
put on YouTube, has received over 114
million views so far. This gorgeous dove
advertising is the third most shared
video of all time (Dove,20168). The film
enlightens and teaches its viewers an
important lesson about how we see
ourselves and how others see us.
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Only 4% of women thought they were
lovely, according to the findings of their
global study. Dove conducted research
and determined that six out of ten girls
are self-conscious and anxious about
their appearance. The fact that these
ladies feel self-conscious is not the issue;
the issue is that many of them lose out on
regular opportunities to engage in events
and activities that can help them improve
their livelihood. Because of their low self-
esteem, the majority of these girls would
not go swimming or play sports, and they
would even avoid going to the doctor.
Dove placed two signs at a door
entrance, one that said "Average" and
the other that said "Beautiful," as an
indirect means of getting women to
think about how they feel and see
themselves as individuals before
entering through the door. Check it out

for yourself.
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Dove has joined with Twitter in the
hopes of reducing cyberbullying and
nasty posts. They also use social media
platforms like Tumblr, Instagram, and
Facebook to reach a larger audience
and to let women realize that they are
beautiful. Dove uses #speakbeautiful
and #mybeautymysay to encourage
women on Twitter to post positive
comments about themselves on the

social site.

Dove
¥
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The Dove Beautiful initiative teaches self-
esteem to young people, particularly girls,
between the ages of 8 and 17, through
classes in schools, workshops for youth
and online

groups in communities,

resources for parents who want to
engrave is doing an excellent job of
denouncing excessive beauty standards,
despite the fact that their

appears to be

lovely
advertisement
humanitarian. edge in the program.

he #speakbm:.(ﬁbuf_, effect

Hove
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AGRICULTURE IS NEO BUSINESS CULTURE

The 1960s green revolution was a boon to
farmers as they started using the high-
(HYV). The

productivity of wheat and rice increased

yielding  variety seeds
drastically and farmers were able to get
good prices of their commodities. After a
very long time, India started a journey of
being a food surplus nation from a food-
deficit nation. Over the last two decades,
all farmland has gotten more expensive,
with prices rising by as much as 287
percent in five years. When the financial
crisis opened up prospects for huge
like pension funds, university
banks, and Wall Street

businesses to buy farms, this value gain

players
endowments,

drew the attention of investors roughly 10
years ago.Spraying pesticides on fruits
and vegetables and injecting artificial
substances to promote unnatural growth
has now become routine practise. People
have gradually begun to recognise the
negative impact of such behaviors on
human health.

And it is here that organic farming enters
the picture. Many farmers have moved
from conventional farming to organic

farming with the help of mobile
farming apps as the market for organic
products grows. People have begun or
plan to begin producing organic
produce on their balconies, terraces, or
farms. The dearth of information on
HOW TO START ORGANIC FARMING is
preventing people from adopting
organic farming.

Companies who invest in organic land
want to see their tenants develop it,
and that takes time. These companies
do not often place time limits on their
leases because of this reality (and the
extra purpose of enabling new farmers
as well as facilitating generational
changeover of existing farms).Organic
farmers in India are eligible for a
capital investment incentive from the
Indian government. It is provided by the
Department of Agriculture's National
Center of Organic Farming (NCOF) in
collaboration with NABARD. The main
goal is to make organic materials
readily available for increasing farm
productivity without jeopardizing soil
health or ecological balance.
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DHANYA ARORA
SHIVANI TRIPATHI
AYUSH MISRA
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